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GPMD HCK

MNCTOPKA NOKA3OB MO APPA3E

(AOCTABKCA NMPOAYKTOB HO AOM)
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Nielsen: 6 CTOAMM NOBEAEHMS NOTPEDUTEAS,

GPMD HCK

BbI3BAHHbIE KOPOHOBUPYCOM

1. PocT BHUMAHMUSA K
30X

Pacrtet uHTepec K
TOBAPAM, KOTOPbIE
MOAAEPXMBAOT OBLLLEE
3A0POBbLE U XOPOLLIEE
COMOYYBCTBME

OTAEAbHbIE
AOKQAM3OBAHHbIE
cAyqam COVID-19,

CBS30HHbIE C
MPEUOLITUEM TYPUCTOB U3
APYTUX CTPOH

2. YCUAEHHbIA
KOHTPOAb 3a
COCTOSIHUEM 3A0POBbS

Ha nepBbirt MAQHBBLIXOAST
TOBAP®I,
NPENATCTBYOLLME
30PAXKEHMIO.
Hanpumep, MACKM AAS
AMLLO, QHTUCEMTUKM

[lepBoe 3apaxkeHue,
MOOU3OLLIEALLIEE BHYTOM
CTPQHbI, + NEePBbIM
CMEPTEABHBIM CAYHAM

6. XX13Hb B HOBOM
peaAbHOCTH

5. Xu3sHb C
OrpaHUYEHUIMMU

4. NMoAroToBKa K
KAPAHTUHY

CABUT B NOTPEBUTEABCKOM HANMPABAEHUU

BosspaLueHue Kk
MOBCEAHEBHOM >XXM3HM,
HO Y>X€ C MOBbILLEHHOM

OCTOPOXHOCTbIO.
MPMBLIYKA MCMOAb30OBATH
HOBblE CNOCOOBI
MHTEPHET-TOPTOBAM;
BHUMAHME K TMTMEHE

Crporme orpaHm4eHms
MOXOAOB 30 MOKYMKAMM,
Nneperpy>KeHHOCTb
OHAQMH-MATrA3MHOB,
06eCnoKOEHHOCTb
POCTOM LLEH, BbI3BAHHbIX
AEDPULNTOM

YBEAUYEHME OHACMH-
MOKYMNOK, CMAA
MOCELLAEMOCTH
MArasmHoB. PocT
3anacos. Co6oum B
LLEMOYKE NOCTABOK.

CTAAUA PACIMPOCTPAHEHUA COVID-19

OKCTPEHHbIE AENCTBUA
BAOCTEN. [pOoLLEHT
30PAXKEHHbIX

Maccosble cAaydam
COVID-19.
FPUHYAUTEABHBIN
KAPAHTHH,
KOMEHAOHTCKMIM HOC
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AOCTIXKEHUNE KOHTPOAS

30 PACMPOCTPAHEHNEM

BMPYCA, BO3BPALLLEHME K
HOPMAABHOM XKM3HM

NPOAOAXAET PACTH




GPMD HCK

AMHOMUMKQA TEAECMOTPEHMUS

TB KAHAADI

CpeAHUN PEUTHHT, 4+
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4+

Other TV Set (Smart TV, Video, DVD)

CpeAHUU PEUTUHT, 4+
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Mediascope, TV Index, Poccus 100+, Bce 4+, AHBapb — Anpeab 2019, dHBapb — Anpeab 2020, cpearHum pentuHr, no 2020 W3 - 13.01 - 19.01, W15 - 06.04-12.04 4



GPMD HCK

AMHOMUMKQA TEAECMOTPEHMUS

TB KAHAADI

CpeaAHU penuTuHr, 18-34
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Mediascope, TV Index, Poccus 100+, Bce 18-34, 9HBapb — Anpeab 2019, AHBapb — Anpeas 2020, cpeaHuit pertuHr, no 2020 W3 - 13.01 - 19.01, W15 - 06.04-12.04 S



GPMD HCK

AMHOMMKA BPpEMEHU HEAMHEMHOTO
NPOOCMOTPA 1B
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AMHOMUMKOA QYAUTOPMA HOBOCTHbIX PECYPCOB,

Desktop
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GPMD HCK

2 mapTa 11 mapTa 18 mapTa 25 mapta 2 anpeas

Mepsbi 3anpetleHo Poccwus ObpateHune Bropoe
CAY4QaM OOABLLMHCTBO  30MPETUAC  MPE3MAEHTA oObpalLeHue

COVID-19  pencosB EC  Bbe3a MH. K HOLMMK npe3nAeHTa
B Mockse TPOXKACHOM
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Mediascope, Web Index, Poccus 0+, Bce 12+, dHBapb —Anpens 2020, Desktop (KomnbtoTepsbl M HOyTOYKHM), HOBOCTHbIE pecypChbl, 7
Reach, Average Daily Reach oT ayanTopum MHTEPHETA



PeryagpHag NpoBepKa HOBOCTEU CTAAC

MPMBbIYKOM

YacToTa NpocCMOTpPA HOBOCTEN

51+ 34
HEeCKOABbKO po3 B A€Hb %
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AHS 1 pa3 B HEAEAIO
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NccaeaosaHue Nielsen B Poccum, nepmoa 23-25 mapta 2020 (1-1063)
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Average weekly hours spent in GPMD HCK

entertainment andNileEESE=ehaE] apps
During COVID-19 outbreak in EMEA

Weekly Averge Q4 2019 Weekly Average Jan & Feb 2020 Week of Mar 1, 2020
B Week of Mar 8, 2020 B Week of Mar 15, 2020 B Week of Mar 22, 2020
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App Annie, Impact of Coronavirus on the Mobile Economy, Android phones, Entertainment and Video Players & Editors




Average weekly hours spent
IN NON-gaming apps

m Q42019
3
+10% m Feb 2020
MOBILE USAGE 55
A
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o . c
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App Annie, Impact of Coronavirus on the Mobile Economy, Android phones, Morch 2020 based on March 1-28, 2020
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GPMD HCK

m Jan 2020
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GPMD HCK

Average weekly hours spent
IN games

Q4 2019 m Jan 2020
Vs Q4 2019

350 +5% m Feb 2020 B March 2020 : .

300 We Are Beginning to
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£ Time Spent
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App Annie, Impact of Coronavirus on the Mobile Economy, Android phones, Morch 2020 based on March 1-28, 2020
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( 3AKAXXH OHJIAHH ) no nromokoAy KOTEXDOMA
CO CKMAKOW 40% U #0CTABAMCSZAOMA

HOBOZMACCUT

HOBO-NACCUT
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#OCTABAUCSAOOMA U COXPAHAN CMOKONCTBUE
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#OCTABAUTECbJOMA BMECTE! 3AKAXM OHIAVH

HABEOMUTE

NETAUTE OMA

NONYYANTE MUNN 3A TO, YTO OCTAETECb AOMA

Airlines

#OCTABAUTECbJOMA

GPMD HCK
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#OCTABAUTECBQIOMA
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GPMD HCK

[TOQBUABHbBIE MEMBbI DMOXMU
KOPOHABUMPYCA

\.’ Michael Shklyaev
\: , 43 mins - §

BrnepBsble 3a rofbl NpoOCMOTPEN
VIHcTarpam 0o koHua. KOHTeHT ncyes

COBCEM.

Qi Artem Puli

Dmitry Parkhomenko
Tenepb NOYTY A0 KOHLLA MOCMOTPU))




